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Essential topic coverage

Concise and engaging chapters
navigate the history, concepts, and

definitions of sustainable development,

and help students to understand the
importance of sustainability within
business and beyond.

Diverse perspectives

Support students to consider the
viewpoints of stakeholders such as
employees, consumers, and investors.
Explore how sustainability tools and
strategies are integrated across
different management functions,
including marketing, HRM, supply chain
management, and finance.
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Global real-world examples

Enable students to discover how
businesses worldwide embrace
sustainability. Learn frominspiring
success stories and cautionary tales to
understand the importance of
sustainable practices globally.

Deepen understanding

Take learning further through
‘sustainability in society’ and
‘sustainability inresearch’ boxes to
connect topics and conceptsto
wider societal concerns and leading
academic research.
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